Partnership Proposal for Radio Partner with Rythmus Foundation

To: [Recipient Name / Organization]
From: Rythmus Foundation
Subject: Proposal for Radio Partnership with Rythmus Foundation

Date: January 5, 2025

1. Introduction about Rythmus Foundation

Rythmus Foundation is a prominent non-profit organization working towards
the betterment of society, focusing on numerous critical causes. Our mission is
rooted in creating positive social change and providing support to vulnerable
communities. We are dedicated to working in the following key areas:

Humanity Development: Addressing poverty, inequality, and fostering
sustainable community development.

Women Empowerment: Empowering women through education,
vocational training, and leadership programs.

Child Education: Ensuring children, especially from marginalized
communities, receive quality education.

Animal Protection: Advocating for animal welfare and establishing
shelters for abused and abandoned animals.

Environmental Protection: Promoting eco-friendly practices and
environmental sustainability.

Heritage Preservation: Safeguarding India’s cultural heritage through
conservation and awareness programs.

Senior Citizens & Disabled People: Providing care, dignity, and
opportunities for elderly individuals and differently-abled people.

Healthcare: Offering access to healthcare services and raising awareness
on health issues.

Autistic Children: Establishing specialized programs to support children
with autism and their families.



« Youth Empowerment: Encouraging youth to engage in leadership
development and skill-building.

« Sports Development: Promoting sports as a tool for personal
development, team spirit, and youth empowerment.

Additionally, we host major events such as Bharat Bhraman Yatra,
Ashwamedha Yagya, and Shrimad Bhagwat Katha, which aim to inspire
national unity, spiritual well-being, and peace across the nation.

2. Purpose of Partnership

We are seeking a strategic Radio Partnership to amplify our messages, engage
wider audiences, and raise awareness for the causes we work for. The
collaboration will help further our shared goal of spreading awareness, creating
a better society, and engaging the public in our humanitarian initiatives. By
partnering with your esteemed radio network, we aim to utilize radio’s
powerful reach and influence to foster positive change.

3. Rythmus Requirement and Offer by Rythmus Foundation
Rythmus Foundation’s Requirements:

« Radio Broadcast Support: Airtime to promote Rythmus Foundation’s
initiatives, events, and fundraising campaigns.

« Content Creation: Collaborative production of content such as
interviews, podcasts, and awareness programs that highlight the
foundation’s causes.

« Event Promotion: Support in broadcasting live events such as Bharat
Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha.

o Community Engagement: Utilizing radio as a platform to engage
listeners in community activities, volunteer opportunities, and events.

Offer by Rythmus Foundation:

« Brand Visibility: Your station will be prominently featured as our official
media partner across various Rythmus Foundation events and
campaigns.



Exclusive Content: Providing unique content for your station such as
interviews with program beneficiaries, volunteers, and industry experts
working on issues related to social welfare.

Joint Promotion: Co-branding opportunities, joint press releases, and
social media promotion to enhance public visibility.

Recognition: Your station’s logo and branding will appear in all printed
and digital materials related to events, including our Bharat Bhraman
Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha.

Event Participation: Your station will be given the opportunity to host or
participate in events to directly engage with our communities and
audiences.

4. Potential Area of Collaboration

1.

Promotional Campaigns: Running joint radio campaigns to raise
awareness on the foundation’s projects such as women’s empowerment,
child education, environmental conservation, and healthcare.

. Event Broadcasting: Broadcasting live coverage or highlights from Bharat

Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha,
creating spiritual and cultural engagement.

. Public Awareness: Producing radio shows or segments to share stories,

interviews, and documentaries highlighting the foundation’s work in
areas like youth empowerment, animal protection, and healthcare.

Community Engagement: Hosting listener call-in shows, contests, and
interactive programs to directly engage your audience with the
foundation’s initiatives.

. Fundraising Activities: Collaborating on fundraising campaigns through

radio, promoting donations and contributions to support the
foundation’s programs.

5. Roles and Responsibilities of Both Sides

Rythmus Foundation's Responsibilities:



Provide content for radio segments, including stories, interviews, and
updates on ongoing initiatives.

Ensure timely promotion and support for joint events, such as providing
resources and logistical details.

Offer promotional material (e.g., banners, social media content, videos)
for cross-promotion.

Manage and oversee the implementation of community engagement
initiatives in collaboration with the radio network.

Radio Partner’s Responsibilities:

Broadcast promotional content, radio spots, interviews, and live event
coverage.

Create and produce content relevant to the foundation’s initiatives, such
as special radio segments, programs, or podcasts.

Promote Rythmus Foundation’s events, campaigns, and causes through
radio shows and digital channels.

Actively engage with the community and provide a platform for public
interaction with the foundation’s initiatives.

6. Funding Uses and Contribution

The funding from this partnership will primarily be used for:

Content Creation: Developing radio programs, promotional campaigns,
and live broadcasts related to Rythmus Foundation’s events and causes.

Event Costs: Broadcasting and covering logistics for Bharat Bhraman
Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha.

Community Outreach: Implementing and promoting engagement
activities, including social media campaigns, contests, and listener
interaction programs.

Operational Costs: Assisting in the day-to-day management and
execution of events, programs, and campaigns.



Contributions can be in the form of airtime, sponsorships, or collaborative
funding efforts for events and activities.

7. Bharat Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha
Details and Benefit of Partnership

Bharat Bhraman Yatra:

A nationwide spiritual and cultural journey to unite people from different
regions and communities. It is a platform for fostering national harmony,
peace, and unity. Broadcasting live updates, interviews, and cultural highlights
through your station will help engage listeners in the journey of national pride
and unity.

Ashwamedha Yagya:

An ancient spiritual ritual aiming to bring divine blessings, prosperity, and
peace. Partnering with us for its live broadcast will provide your audience with
direct involvement in the ceremony, thus promoting peace and well-being.

Shrimad Bhagwat Katha:

A spiritual discourse focused on peace, virtue, and wisdom, this event
promotes ethical living and harmony. Radio coverage will allow your listeners
to experience and learn from the teachings of Bhagwat Katha, fostering societal
peace.

Benefits of Partnership:

« Exclusive Coverage: Your station becomes the main media platform for
these major cultural and spiritual events.

« Brand Alignment: Your brand will be associated with positive societal
change, peace, and community development.

» Increased Engagement: Reach a larger and more diverse audience,
cultivating brand loyalty and recognition.

» Access to Events: Opportunities to broadcast live events, increasing your
station’s visibility among listeners.

8. Monitoring, Evaluation, and Reporting



o Quarterly Reports: We will provide regular reports on the progress of
our partnership and events, including key metrics on audience reach,
engagement levels, and fundraising efforts.

« Impact Measurement: Both qualitative and quantitative assessments
will be conducted to gauge the effectiveness of our programs, including
feedback from listeners and event participants.

» Final Evaluation: A detailed post-partnership evaluation will assess the
success of the collaboration and suggest areas for further improvement.

9. Timeline and Phases
Phase 1: Initial Setup and Planning (1-2 months)
« Formalizing the partnership.
« Discussing content schedules and event promotion.
« Planning joint campaigns and activities.
Phase 2: Campaign Rollout and Event Promotion (3-6 months)
o Launching promotional campaigns on the radio.

« Coverage of events such as Bharat Bhraman Yatra, Ashwamedha Yagya,
and Shrimad Bhagwat Katha.

Phase 3: Expansion and Engagement (6-12 months)

« Expanding the partnership’s reach, exploring new community
engagement tactics.

o Scaling up radio broadcasts for additional events and programs.

10. Concurrence

We invite your esteemed organization to confirm your interest in becoming an
official radio partner for Rythmus Foundation. Together, we can drive
awareness, create social change, and positively impact the communities we
serve. We look forward to your positive response and are eager to begin the
collaboration.

Please let us know your availability to discuss the proposal in more detail.



Sincerely,
For India

Ram Padhiyar

Director (9265312135)

Rythmus Foundation

Email: contact@rythmus.org/rythmusfoundation2024@gmail.com
Website: www.rythmus.org

For International,

Shailesh Sagar “Samaj Mitra”

Advisory Board of Director and Founder (+447776320177)
Rythmus Foundation

Email: contact@rythmus.org/rythmusfoundation2024@gmail.com
Website: www.rythmus.org



