
Partnership Proposal for Product and Branding Partner 

To: [Product and Branding Partner Name] 

From: Rythmus Foundation 

Subject: Proposal for Product and Branding Partnership 

 

Date: Aug 5, 2025 

 

1. Introduction About Rythmus Foundation 

Rythmus Foundation is a nonprofit organization dedicated to bringing about 

transformative social, cultural, and environmental changes for a better 

tomorrow. We are committed to fostering humanity development and well-

being through various initiatives aimed at empowering vulnerable groups, 

supporting national unity, and promoting positive change across India. Our key 

areas of focus include: 

 Humanity Development: Promoting peace, unity, and social justice. 

 Women Empowerment: Providing women with opportunities for 

education, employment, and leadership. 

 Child Education: Ensuring access to education for every child, especially 

in underserved communities. 

 Animal Protection: Advocating for animal welfare and sustainable 

practices. 

 Environment Protection: Leading campaigns for environmental 

conservation and sustainability. 

 Heritage Preservation: Protecting and preserving India’s rich cultural 

heritage. 

 Senior Citizens and Disabled People: Supporting their inclusion, care, 

and accessibility needs. 

 Healthcare: Providing essential healthcare access to marginalized 

communities. 

 Autistic Children: Offering specialized programs and education for 

children with autism. 



 Youth Empowerment and Sports Development: Creating opportunities 

for youth leadership, skills development, and sports engagement. 

In addition, we organize large-scale national events such as the Bharat 

Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha, all aimed at 

promoting societal peace, harmony, and well-being. 

 

2. Purpose of Partnership 

Rythmus Foundation seeks a strategic partnership with [Product and Branding 

Partner Name] to enhance the visibility of our initiatives, promote key social 

causes, and jointly work on creating branded products that align with our 

mission. The objectives of the partnership are: 

 Promote Social Causes: Raise awareness of critical social, environmental, 

and cultural issues through your branded products. 

 Expand Reach and Visibility: Leverage your branding and marketing 

channels to increase the reach of Rythmus Foundation’s initiatives and 

events. 

 Drive Collaborative Engagement: Engage a wide audience by aligning 

your brand with meaningful projects that inspire social responsibility, 

such as empowerment, education, healthcare, and heritage 

preservation. 

 Co-Branding Opportunities: Feature your brand prominently in Rythmus 

Foundation’s events, programs, and communications, building long-term 

loyalty with your audience while supporting transformative causes. 

 

3. Rythmus Requirement and Offer by Rythmus Foundation 

Rythmus Foundation’s Requirements: 

 Product Branding: Co-develop products that reflect the values of 

Rythmus Foundation, with a percentage of proceeds going towards 

supporting our initiatives. 

 Product Placement: Feature Rythmus Foundation’s initiatives in the 

product packaging and branding to drive awareness and engagement. 



 Brand Support: Help promote Rythmus Foundation’s programs, events, 

and causes through your advertising and marketing channels, including 

your website, social media, and offline marketing materials. 

Offer by Rythmus Foundation: 

 Brand Visibility: Your company will receive widespread visibility as a key 

partner of Rythmus Foundation. Your logo will be featured across event 

materials, social media posts, and campaign communications. 

 Social Responsibility Alignment: Partnering with a reputable nonprofit 

will reinforce your brand’s commitment to social causes and showcase 

your active involvement in positive societal change. 

 Exclusive Events and Sponsorships: We will offer exclusive event 

sponsorship opportunities at our high-profile events such as Bharat 

Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha. 

 Brand Positioning: By associating your brand with our mission, you will 

be recognized as a leading advocate of humanity development, women 

empowerment, and environmental protection. 

 

4. Potential Areas of Collaboration 

 Co-Branding of Products: Create and market branded products (e.g., 

merchandise, apparel, educational kits) where proceeds support 

Rythmus Foundation’s initiatives. These products can be sold online and 

in physical locations. 

 Event Sponsorships: Serve as the main sponsor for national events like 

Bharat Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha. 

 Cause-Related Marketing Campaigns: Launch joint campaigns that 

promote your products while raising awareness for Rythmus 

Foundation’s key programs and initiatives. 

 Community Engagement: Collaborate on community engagement 

initiatives, such as volunteer programs, awareness campaigns, and 

events. 

 

5. Roles and Responsibilities of Both Sides 



Rythmus Foundation’s Responsibilities: 

 Brand Exposure: Ensure your brand is visible across all event materials, 

including online, in print, and on-site at Rythmus Foundation events. 

 Promotional Support: Create and distribute content (videos, images, 

blog posts, etc.) featuring your brand and its association with our 

initiatives. 

 Product Development: Co-develop branded products, and share them 

through Rythmus Foundation’s distribution networks. 

 Marketing and Communication: Provide marketing materials for 

campaigns and product launches. 

[Product and Branding Partner Name]’s Responsibilities: 

 Product Development and Distribution: Design, produce, and distribute 

branded products in alignment with Rythmus Foundation’s values and 

initiatives. 

 Financial Support: Provide a percentage of product proceeds or make 

direct financial contributions to support Rythmus Foundation’s projects. 

 Marketing and Promotion: Promote Rythmus Foundation’s events, 

campaigns, and programs through your advertising channels. 

 Provide Promotional Products: Supply products or services to be used at 

Rythmus Foundation’s events, including promotional items, giveaways, 

or gifts. 

 

6. Funding Uses and Contribution 

Funds raised through the sale of co-branded products and the partnership will 

be used for the following purposes: 

 Event Organization Costs: Funding logistics, venue, and marketing for 

events like Bharat Bhraman Yatra, Ashwamedha Yagya, and Shrimad 

Bhagwat Katha. 

 Program Support: Enhancing Rythmus Foundation’s existing programs, 

such as women empowerment, child education, healthcare, and youth 

development. 



 Community Development Projects: Funding initiatives that improve the 

lives of marginalized communities, including senior citizens, disabled 

people, and autistic children. 

 Sustainability Initiatives: Contributions to environmental protection and 

animal welfare programs. 

 

7. Bharat Bhraman Yatra, Ashwamedha Yagya, and Shrimad Bhagwat Katha 

Details and Benefits of Partnership 

Bharat Bhraman Yatra: 

A nationwide spiritual and cultural journey promoting unity and peace. Your 

brand’s association with this event will provide nationwide visibility and 

reinforce your commitment to national well-being. 

Ashwamedha Yagya: 

A sacred event focused on the well-being of society. By supporting this event, 

your brand will be recognized for its involvement in spiritual and societal 

growth. 

Shrimad Bhagwat Katha: 

A spiritual discourse designed to inspire moral values and ethical living. This 

event offers unique opportunities for brand alignment with values such as 

peace, love, and humanity. 

Benefits of Partnership: 

 Enhanced Brand Image: Associating with Rythmus Foundation’s social 

and cultural initiatives will elevate your brand’s image as a socially 

responsible entity. 

 National Exposure: The events mentioned will attract audiences from 

across the country, and your brand will benefit from widespread 

visibility. 

 Engagement with Loyal Audiences: Consumers who value social causes 

will have greater affinity for your brand, leading to stronger customer 

loyalty. 

 

8. Monitoring, Evaluation, and Reporting 



 Tracking Metrics: Monitor the effectiveness of product sales, event 

attendance, social media engagement, and overall impact of the 

partnership. 

 Feedback Loop: Gather feedback from event participants, consumers, 

and partners to evaluate the success of collaborative campaigns. 

 Regular Reporting: Provide periodic updates on marketing efforts, 

funding raised, and the overall success of the partnership. 

 

9. Timeline and Phases 

Phase 1: Partnership Agreement & Product Development (1-2 months) 

 Finalize partnership terms, design co-branded products, and prepare 

promotional materials. 

Phase 2: Marketing & Promotion Launch (3-4 months) 

 Launch joint marketing campaigns to raise awareness and promote the 

products. 

Phase 3: Event Sponsorship & Product Sales (Ongoing) 

 Engage in product sales and support event sponsorships throughout the 

year. 

Phase 4: Monitoring & Reporting (Ongoing) 

 Monitor the success of the partnership and provide feedback for 

continuous improvement. 

 

10. Concurrence 

We are eager to explore the opportunity to collaborate with [Product and 

Branding Partner Name]. We are confident that this partnership will lead to 

significant positive change and create an enduring impact on the communities 

and causes we both serve. We look forward to discussing this proposal in 

greater detail and finalizing the terms of our collaboration. 

 



Sincerely, 

For India 

Ram Padhiyar                                                                       

Director (9265312135) 

Rythmus Foundation 

Email: contact@rythmus.org/rythmusfoundation2024@gmail.com 

Website: www.rythmus.org 

For International, 

Shailesh Sagar “Samaj Mitra”                                                                      

Advisory Board of Director and Founder (+447776320177) 

Rythmus Foundation 

Email: contact@rythmus.org/rythmusfoundation2024@gmail.com 

Website: www.rythmus.org 

 

 

 

 

 


